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Why TikTok can be a big deal for mobile UA

Targeting options

4 Winning with creatives

Bidding & tracking3

5 DIY creatives
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Dennis Mink
VP Marketing

Meet the Panelists
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Founded in 

2018
0

Global
offices

(We’re fully 
distributed)

8
Figures in 

spend 
managed on 

our team

RocketShip HQ is a boutique mobile user acquisition 
agency. With a team that has experience of 3 exits and 
8 figures in spend managed, RocketShip HQ helps 
mobile apps scale in a capital efficient manner.

RocketShip HQ and Shamanth also host the Mobile 
User Acquisition Show podcast.



Who this webinar is for
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You do UA on other platforms, and want to explore 
TikTok.

You’ve played around with UA on TikTok, and want 
to optimize further.

You want to understand all levers available to you 
on TikTok as a marketer.



Why TikTok
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1.9 billion downloads.

60% Gen-Zers (and aging up).

Average 52 mins per day on TikTok.

Source: https://sensortower.com/blog/tiktok-record-revenue-downloads-february-2020
https://wallaroomedia.com/blog/social-media/tiktok-statistics/

https://sensortower.com/blog/tiktok-record-revenue-downloads-february-2020
https://wallaroomedia.com/blog/social-media/tiktok-statistics/


Is this the most viral platform ever?!
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Source: https://www.bbc.com/news/newsbeat-50137840 https://adage.com/article/digital/dettols-tiktok-hand-wash-challenge-gets-nearly-9-billion-views-four-
days/2245096
https://popularchips.com/dailies/how-e-l-f-s-eyeslipsface-challenge-got-3-billion-views-on-tiktok/

https://www.bbc.com/news/newsbeat-50137840
https://adage.com/article/digital/dettols-tiktok-hand-wash-challenge-gets-nearly-9-billion-views-four-days/2245096
https://popularchips.com/dailies/how-e-l-f-s-eyeslipsface-challenge-got-3-billion-views-on-tiktok/


A massive window of opportunity 
for early adopters in mobile user 
acquisition
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2014-2015 2015-2016 2020



How to win with TikTok
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Audiences & setup

Bidding

Creatives



Targeting
options
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Targeting options
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Targeting
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Targeting
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You need an MMP to run ads
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Bidding 
& tracking
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Winning With Creatives

✅
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Character driven, narrative driven

Lead with music and movement

Portray primary emotions

Exaggeration is good.

Raw, unpolished, unfiltered



Creatives

🎥
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Creator driven, narrative 
driven videos.



Creatives

🎼

💃
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Movement and music 
driven.

Even a simple happy 
dance is better than 
talking to the camera.



Creatives

🤩
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Portray primary emotions.



Creatives

💸
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Exaggeration 
is good.



Creatives

⛰

🔄
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Raw, unpolished, 
unfiltered

Instagram-worthy <> 
TikTok worthy



Make Your Own Creatives
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Q&A
Unlocking Mobile UA on TikTok



liftoff.io/resources

Unlocking Mobile UA on TikTok
info.liftoff.io/slack-signup



Thank you!


